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Bringing simplification to a fragmented legacy landscape 

22

Solving the personalization gap with Zeta 

The Problem The Solution

➢ Creating personalized marketing necessitates 

large quantities of data, which, although 

abundant, is dispersed across multiple platforms 

➢ Disparate sources of data must not only be 

synthesized, but enriched and transformed into 

actionable intelligence, which can power 

impactful omnichannel campaigns

Using proprietary AI and a large deterministic dataset, Zeta 

can:

➢ synthesize data across all platforms  

➢ process that data into actionable intelligence

➢ activate that intelligence into comprehensive AI-optimized 

omnichannel campaigns 

The outcome?  A unified perspective on current and 

prospective customers, consolidating identity, behaviors, and 

purchase intent into an accessible format in a single 

console.

The Landscape

➢ Today’s consumers expect personalized omni-channel marketing experiences

➢ The data that marketers require to understand customers on a personal level is siloed and incomplete 
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Company History

23

David A. Steinberg and 

John Sculley found 

Zeta with the goal of 

making sophisticated 

marketing simple 

Zeta launches IPO 

on June 1, 2021

Zeta acquires 

Alchemy Actions

Zeta acquires 

CRM division of 

eBay’s enterprise

2007 2013 2015 2017

Zeta acquires 

BoomTrain and 

Disqus

Zeta partners 

with Appnexus

2018

Zeta invests in 

Visto’s enterprise 

ad hub

Zeta partners 

with Kitewheel

2019

Zeta acquires 

Temnos as 

well as DSP 

from Sizmek

Zeta partners 

with PlaceIQ

2021

Zeta partners with 

Snowflake and 

Dun&Bradstreet

Zeta 

acquires 

Apptness

2022

Zeta acquires 

ArcaMax

Zeta AWS 

version launches

2023

Zeta launches 

ZOE

2024

Zeta rolls out AI-

powered  

Intelligent Agent 

Composer
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Zeta Leadership 

24

Founded in 2007 by David A. Steinberg and John Sculley, former CEO of Apple and President of Pepsi, the Zeta leadership team has decades 
of combined experience and expertise across the fields of marketing, technology, and AI

David A. Steinberg

Co-Founder, 

Chairman, CEO

With over 30+ years of 

achievement as an entrepreneur 

and as CEO of 5 successful 

companies, Mr. Steinberg has an 

impressive record of scaling 

businesses in the technology 

industry. Before Zeta, he was the 

founder and CEO of InPhonic, as 

well as the Chairman and CEO of 

Sterling Cellular. Mr. Steinberg is 

Chairman and an active participant 

of the David Steinberg Family 

Foundation, which focuses on 

supporting disadvantaged children.

John Sculley 

Co-Founder, Vice 

Chairman and Director

Since leaving his role of CEO at 

Apple Computer, Inc. in 1993, Mr. 

Sculley has focused on investing 

in early-stage companies as a 

venture capitalist and co-founder 

of several companies. Mr. Sculley 

is also known for being former 

President & CEO of Pepsi-Cola, 

where he pioneered many 

consumer marketing firsts 

including the Pepsi Challenge. He 

holds a BA from Brown University 

and an MBA from the Wharton 

School at the University of 

Pennsylvania.

Steven Gerber

President and Chief 

Operating Officer

Mr. Gerber oversees the day-to-

day management of the Company, 

including product development, 

business development, customer 

success and operations. He has 

more than 20 years of experience 

in data-driven digital technology. 

Previously, Mr. Gerber was a 

Senior Vice President at Tranzact 

LLC and held management 

positions at Bain & Company and 

Digitas LLC. He holds a BA from 

Northwestern University and an 

MBA from Columbia University.

Christopher Greiner

Chief Financial Officer

Christopher has over 20 years of 

proven success in the technology 

industry. Prior to joining Zeta, he 

served as Chief Financial Officer of 

LivePerson Inc., an AI-powered 

conversational cloud provider, 

from 2018 through March 2020 

and before that spent five years at 

Inovalon, first as Chief Product and 

Operations Officer, and then as 

Chief Financial Officer. Mr. Greiner 

also held roles of increasing 

executive responsibility at IBM 

from 1999 until 2012.
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An all-in-one marketing solution

25

Reduce complexity and total cost of ownership 

The Zeta Marketing Platform (ZMP) reduces complexity and total cost of ownership by combining a comprehensive set of marketing tools 

into one centralized platform with the following key features: 

➢ Compile, enrich, and analyze 

customer data in a single 

actionable view.

➢ Zeta’s CDP+ will transform the 

data using its expansive 

identity graph built on the 

profiles of 240+ Million US 

consumers. 

➢ From this enriched dataset, the 

ZMP uses proprietary AI 

technology to highlight key data 

points, generate look-alike 

audiences, and provide smart 

targeting recommendations. 

Customer Data 

Platform (CDP+): 

Email Service 

Provider (ESP):

 

➢ The ZMP includes a built-in 

Email Distribution tool that 

allows clients to create and 

target personalized emails to 

customers. 

➢ Message content, tonality, offer 

sequence, and frequency can be 

adjusted based on customer 

need states, intent, and 

psychographics. 

➢ Zeta’s ESP leverages its built-in 

AI to optimize and automate 

campaigns. 

Email Service 
Provider (ESP):

Demand Side 
Platform (DSP):

➢ The ZMP provides an Ad 

campaign creation and 

budgeting tool that allows 

clients to execute intricate data-

driven marketing strategies. 

➢ Clients can target customer 

groups at pre-specified times 

with a fixed or flexible budget 

allocation. 

➢ The platform also collects data 

and conducts analysis to 

forecast and predict potential
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Who we partner with…

26

Zeta’s vast proprietary dataset and 

dedicated industry experts provide 

purpose-built marketing for brands 

across many industries, including:

➢ Retail

➢ Travel and Hospitality 

➢ Consumer Packaged Goods

➢ Automotive

➢ Financial & Insurance

➢ Media & Entertainment 

➢ Telecommunications

➢ Healthcare

➢ Education 

Brands

Email Service Provider 

(ESP):

 

With Zeta, agencies can master 

intelligence-powered marketing and 

activation at scale. Agencies can 

drive superior outcomes for brands 

by:

➢ Unearthing individual user 

intent, propensity to buy, 

preferences, and sentiment in 

real-time

➢ Matching individuals across 

channels and devices with 

100% reliability 

➢ Accurate attribution allowing 

proof of ROI 

The ZMP is fully extensible, 

allowing integrations with 3rd-party 

services that are essential to 

agencies and their clients. 

Agencies 

Zeta enables publishers to engage, 

grow, and monetize audiences with: 

Increase in time spent on 

site

Increase in retention

Increase in page views

45%

500%

250%

Publishers
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Zeta’s Use Cases

27

Acquire New 

Customers

Retain 

Existing 

Customers 

Grow 

Customer 

Spend 
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Customer Acquisition 

28

Enrich first party data with Zeta’s data, unlocking insights 
into prospective customers on a deeper and more 
accurate level

Zeta’s proprietary database, containing insights on more 
than 240 Million U.S. consumers, enables the reduction 
of total cost of ownership by allowing marketers to target 
only the prospects most likely to become customers 

Furthermore, Zeta allows for the identification and removal 
of existing customers from acquisition campaigns, 
minimizing unnecessary spend and preventing customer 
confusion 

Identify Top Prospects Across 
Channels and Devices
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Customer Growth 

29

Zeta’s proprietary intelligence enables businesses to create centralized and comprehensive 
profiles of customers. Those insights along with Zeta’s predictive AI, fuel the delivery of highly 
personalized campaigns, which modern consumers have come to expect 

This powerful technology can be leveraged to convert one-time buyers into repeat customers 
by: 

✓ Identifying customers with a high likelihood of making additional purchases 

✓Cross-selling related products to enhance engagement

✓ Increasing order size and value by upselling customers based on centralized data on 
past purchases and behaviors

✓Predicting the most compelling conversion offer 

✓Recommending channels that facilitate a seamless customer experience

Increase the Lifetime Value of Existing Customers
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“Understood customers are 
loyal customers”

AI-enabled scoring provides 

predictive insights on a 

consumer’s propensity to buy, 

sensitivity to price, and interests

Dynamically assess a customer’s 

current state – what they want, 

where they are cross-shopping, 

and, most importantly, what 

competitors they are considering

Find and engage lapsed 

customers with optimized 

offers 

Pinpoint where customers are 
dissatisfied to prevent churn with 

integrated customer profiles 
including ratings and reviews

Predict customer intent via a holistic understanding of your customer’s propensities and behaviors 

Customer Retention
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Zeta Data - A vast proprietary data source 

31

Enrich your knowledge of customers, both current and prospective with Zeta Data, a vast proprietary 
data source and one of the world’s largest owned deterministic data sets built on:

■ 240M+ opted in US individuals 

■ 535M+ opted in Global individuals

■ Zeta data is enriched in real time by offline and online predictive signals  

■ Personalize offers and messages using Zeta’s transactional, location, and behavioral data, 
preference and finance information, and billions of intent signals 

240M+ opted in 

US Individuals

15B+ Global 

digital identifiers 

Enriched knowledge of 

customers and prospects 

with insights only Zeta can 

provide 
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Zeta – The only one that can provide individual level customer data

32
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Zeta Data: 1st Party Data + Zeta Data + AI = Intent 

33

Zeta’s network of signals are combined with their AI engine to uncover intent and predict consumer 
behavior. When you enrich your first-party data with Zeta, you can not only gain deeper insights into 
customers and identify anonymous website visitors, but also unlock predictive insights powered by Zeta’s 
patented AI. 
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Zeta’s Intelligence Model Creates Leverage in Market 

34
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Strategic Partnerships - Major Partners and Integrations

35

• Snowflake Data Hosting – Zeta clients can seamlessly exchange data between the ZMP and the 
Snowflake data cloud. 

• Amazon Web Services (AWS) – Zeta Global created and sells a cloud-native version on the AWS 
webstore. 

• Dun&Bradstreet (D&B) – D&B offer a service called D&B Rev.UpNow, which provides 
small/medium sized businesses with some of the tools from the ZMP, mainly the ad collection, 
analysis, and delivery functionality.

• Partner APIs – Zeta lists 172 different integrations with other companies and their services. These 
integrations eliminate the overhead of replacing pre-existing business operations with the ZMP by 
allowing companies to combine the functions of the ZMP with that of other utilized services. 
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KEY INNOVATIONS: Zeta Opportunity Engine (ZOE)

36

The Zeta Opportunity Engine (ZOE) is a chat-based tool 
designed for marketers to easily obtain real-time responses to 
their queries via NLP and machine learning. It simplifies 
accessing insights on customer journeys and optimal channel 
investments without involving the development team.

Create Individualized Content: ZOE’s creative capabilities 
encompass copy, images, audio, video, and more, allowing 
marketers to identify and create compelling and personalized 
content that resonates with today’s consumers. 

Predict Strategy and Revenue: ZOE can forecast revenue, 
channel profitability, and audience engagement with speed and 
accuracy. ZOE’s bespoke forecasts are generated in real-time, 
using the most precise data and insights. 

Automate Workflows: ZOE’s agents can automate critical yet 
time-consuming tasks including onboarding, A/B/n and subject 
testing, completion of workflows, and recommendations on how 
team members can optimize collaboration. 
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KEY INNOVATIONS: Zeta Opportunity Engine (ZOE)

37

Generative AI powered by Zeta’s proprietary data cloud

Integrating generative AI with Zeta’s proprietary data cloud 
unlocks Agile Intelligence. Thanks to NLP, marketers can 
get answers to complex questions simply by asking them 

“Which of my marketing channels is most profitable?”

 

“Identify the most profitable audience for this product.”

 

“What is the revenue forecast for campaigns in May?”

 

"Where should we open our next retail store location?”
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KEY INNOVATIONS: Marketing Mix Models

38

Marketing Mix Models enhance media spend 
forecasting, leveraging extensive historical 
data to guide informed channel allocation 
decisions. 

Scenario Explorer allows for tailored spend 
simulations across channels, facilitating precise 
marketing strategy development. 

Automated Media Mix further refines this by 
algorithmically optimizing media spend for 
maximum revenue, clicks, or conversions, 
reducing reliance on manual intervention. 

Margin Optimizer calculates the optimal channel 
mix for additional investments, considering factors 
like margins and expected returns, to maximize 
marketing effectiveness.
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KEY INNOVATIONS: Revenue Forecasting & Recommendations

39

Revenue Forecasting & Recommendations 
employs advanced machine learning to 
analyze extensive data, predicting revenue, 
average order value, and total order count in 
a calendar layout. This visualization of 
campaign-related revenue enables decision-
making grounded in real-time data insights.

Revenue Lift Recommendations offer insights 
into the expected outcomes of suggested 
strategies, helping uncover new revenue streams 
and optimize campaigns.

Propensity Scores provide a nuanced view of 
your audience, evaluating factors like price 
sensitivity and online purchasing likelihood, 
including the timing of their next purchase. Utilizing 
these scores enhances targeting and engagement 
with key segments, boosting revenue and building 
lasting customer loyalty.
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KEY INNOVATIONS: Unified Connectivity Framework

40

The Unified Connectivity Framework grants a complete overview of data inflows and outflows, enabling real-time 
monitoring, performance assessment, and strategy optimization for data management. It also allows for the 
creation of alerts on issues like data flow interruptions or quality problems, ensuring timely intervention to 
maintain data integrity.
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2024 Strategic Investments: Developments across Mobile, GenAI & System Integrators 

41

System Integrators (SI)

Zeta continues to emphasize the expansion of relationships with system integrators. 

The SI implementation will be a multi-year process, expected to make an impact into 2025 and beyond. 

Mobile 

Zeta’s mobile strategy encompasses both integrating 
mobile into a more comprehensive platform and 
delivering conversational mobile experiences 
powered by Generative AI. 

With the elimination of IFDA, Zeta is uniquely 
positioned within the mobile ecosystem to be the only 
provider of intelligence outside the “4 walls”

Currently, mobile accounts for < 2% of Zeta’s 
platform revenue  

Agile Intelligence & 
GenAI

Zeta’s 2024 strategic 
investments 
emphasize 
strengthening the 
Agile Intelligence 
offering and 
expanding the use 
cases of GenAI within 
the platform. 
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Disclosures

44

This research is for the clients of Fundstrat Global Advisors only. For important disclosures and rating histories regarding sectors or companies that are the subject of this report, please contact your sales representative or Fundstrat Global Advisors at 150 East 52nd 
Street, New York, NY, 10022 USA.

Analyst Certification (Reg AC) 

Thomas J. Lee, the research analyst denoted by an “AC” on the cover of this report, hereby certifies that all of the views expressed in this report accurately reflect his personal views, which have not been influenced by considerations of the firm’s business or client 
relationships.  

Neither I, nor a member of my household is an officer, director, or advisory board member of the issuer(s) or has another significant affiliation with the issuer(s) that is/are the subject of this research report. There is a possibility that we will from time to time have 
long or short positions in, and buy or sell, the securities or derivatives, if any, referred to in this research

Conflicts of Interest

This research contains the views, opinions, and recommendations of Fundstrat. This report is intended for research and educational purposes. Zeta Global is a client of Fundstrat and Receives Fundstrat's published research reports. Zeta Global has commissioned/paid 
for this specific research project and has permissions to distribute. This report is intended for research and educational purposes.

Analyst Industry/Sector Views 

Positive (+): The analyst expects the performance of his industry/sector coverage universe over the next 6-18 months to be attractive vs. the relevant broad market benchmark, being the S&P 500 for North America.

Neutral (N): The analyst expects the performance of his or her industry/sector coverage universe over the next 6-18 months to be in line with the relevant broad market benchmark, being the S&P 500 for North America.

Negative (-): The analyst expects his or her industry coverage universe over the next 6-18 months to underperform vs. the relevant broad market benchmark, being the S&P 500 for North America.

General Disclosures

Fundstrat Global Advisors is an independent research company and is not a registered investment advisor and is not acting as a broker dealer under any federal or state securities laws. Fundstrat Global Advisors is a member of IRC Securities’ Research Pr ime Services 
Platform. IRC Securities is a FINRA registered broker-dealer that is focused on supporting the independent research industry.  Certain personnel of Fundstrat (i.e. Research Analysts) are registered representatives of IRC Securities, a FINRA member firm registered as a 
broker-dealer with the Securities and Exchange Commission and certain state securities regulators. As registered representatives and independent contractors of IRC Securities, such personnel may receive commissions paid to or shared with IRC Securities for 
transactions placed by Fundstrat clients directly with IRC Securities or with securities firms that may share commissions with IRC Securities in accordance with applicable SEC and FINRA requirements. IRC Securities does not distribute the research of Fundstrat, which 
is available to select institutional clients that have engaged Fundstrat. 

As registered representatives of IRC Securities our analysts must follow IRC Securities’ Written Supervisory Procedures.  Notable compliance policies include (1) prohibition of insider trading or the facilitation thereof, (2) maintaining client confidentiality, (3) archival of 
electronic communications, and (4) appropriate use of electronic communications, amongst other compliance related policies.

Fundstrat does not have the same conflicts that traditional sell-side research organizations have because Fundstrat (1) does not conduct any investment banking activities, (2) does not manage any investment funds, and (3) our clients are only institutional investors. 
Fundstrat is not endorsed by, directly affiliated with, maintained, authorized, or sponsored by Cliffs Notes. All product and company names are the registered trademarks of their original owners. The use of any trade name or trademark is for reference purposes only 
and does not imply any association with the trademark holder of their product brand.

This research is for the clients of Fundstrat Global Advisors only. Additional information is available upon request. Information has been obtained from sources believed to be reliable but Fundstrat Global Advisors does not warrant its completeness or accuracy except 
with respect to any disclosures relative to Fundstrat and the analyst's involvement (if any) with any of the subject companies of the research. All pricing is as of the market close for the securities discussed, unless otherwise stated. Opinions and estimates constitute 
our judgment as of the date of this material and are subject to change without notice. Past performance is not indicative of future results. This material is not intended as an offer or solicitation for the purchase or sale of any financial instrument. The opinions and 
recommendations herein do not take into account individual client circumstances, risk tolerance, objectives, or needs and are not intended as recommendations of particular securities, financial instruments or strategies. The recipient of this report must make its own 
independent decision regarding any securities or financial instruments mentioned herein. Except in circumstances where Fundstrat expressly agrees otherwise in writing, Fundstrat is not acting as a municipal advisor and the opinions or views contained herein are not 
intended to be, and do not constitute, advice, including within the meaning of Section 15B of the Securities Exchange Act of 1934. All research reports are disseminated and available to all clients simultaneously through electronic publication to our internal client 
website, fundstrat.com. Not all research content is redistributed to our clients or made available to third-party aggregators or the media. Please contact your sales representative if you would like to receive any of our research publications.

Copyright 2024 Fundstrat Global Advisors LLC. All rights reserved. No part of this material may be reprinted, sold or redistributed without the prior written consent of Fundstrat Global Advisors LLC. 
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